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Welcome

Welcome to the digital guidelines for the
website of the University of Stirling.

This document provides guidance about
our website and digital products, including
information about page layouts, colour
application, typography and imagery.
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Visual language

The visual language of the University of Stirling
website should uphold the brand by using a — ——
simple, clean design which focuses on: U ¢

+  white space Andrew Stewart Hall

Applying for accommodation
. . . PRYINg Andrew Stewart Hall has 204 bedrooms spread over seven floors. It's
° h Ig h q u a | Ity I m a ge ry — predominantly made up of ensuite rooms, but some rooms have either

We make it easy for you to apply for accommeodation using our onli private facilities (i.e. shower/wc located nearby but you have sole use) or

° i CO n O ra h application portal. Follow the link te find out how it works, and see ¢ shared private (i.e. shower hared between 2 There are 22
how te apply for stalf or family accommodation. kitchens spread throughout the property, as well as a communal TV

lounge and games room.

*  bold, impactful typography
+ plain English
+ easy, digestible content

View floarplan >

,""" po-

6 Conre

Other important information Rent for this property is £127 per week for a single

room

+ Movingin
+ How'ta pay

417 5¢ i
* 2017-2018 Occupancy Agreement 20/7isecudity St

« Useful links @ ©On campus accommodation
©

=%

I 3 I
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User experience

A user-centred design process helps us
create content relevant to our users
based on these principles:

« focus on user needs
* engage the user

+ accessible content

+ keep content simple
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Contact the Admi
team

Email

J
UNIVERSITY of |ZEZ] :‘
STIRLING @ S,

MRes
Humanities

Apply now >

Ask a question >

Download a prospectus >

The MRes offers you the opportur|
to pursue research-oriented Mast
study across a range of subjectsi

' & 6. &6 &

5 QS Stars in 2018
for teaching, employability,
internationalisation, facilities
QS World University Rankings 2018

Somewhere to call home

Our range of secure and affordable
: L

o0




Colour palette

The digital colour palette consists of

a small amount of colours for page
consistency. Colours are derived from the
brand guidelines but are not identical.

The primary colours are the most
predominant on the website, with the
secondary colours being reserved for
highlight colours, standout call to actions etc.
(see Colour usage for full details).

If a new colour is needed please contact the
marketing department for guidance but it is
recommended to keep to the colour palette
presented on this page.

Please do not colour pick colours from this
PDF. Always use the RGB colours or HEX
colours provided.
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Primary colours

Heritage Green

#006938
RO G105 B56

Secondary colours

Medium Mink

#756E65
R117 G110 B101

Heritage Berry

#9D1E65
R157 G30 B101

#76BD22
R118 G189 B34

Dark Grey

#616361
R97 G99 B97

Heritage Blue

#385DAE
R56 G93 B174

Energy Pink

#D41568
R212 G21 B104

Heritage Purple

#31006F
R49 GO B111

Light Grey

#FOF5F4
R246 G245 B244

Energy Purple

#592C82
R89 G44 B130

Heritage Teal

#005E63
RO G94 B99



Colour usage

This section shows what each colour
can be used for online.

Note

If you're building a page in *TerminalFour
(T4), certain colours are already built into the
template for things like headings, body text
etc. These are not variable and have been
carefully selected for accessibility compliance
(see more in the Accessibility section).

*TerminalFour

TerminalFour is a developer and provider
of a digital marketing & web content
management systems (WCMS). It specialises
in providing WCMS to educational
institutions throughout the world.
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Heritage Green
can be used for

the following:

Light Grey can
be used for the
following:

Energy Pink
can be used for

the following:

H1 headings
H2 headings
Call to action button
Link text (hyperlinks)

Hook

Heading divider
Be The Difference
strapline (footer)

Wrapper
Breadcrumb

Standout CTA button
Infographic panel
Promo box divider

Infographic panel
Icons

Hook

Breadcrumb (internal)

Link hover state (footer)
Link hover state (top nav)
Map marker (footer)
Promo box divider

Other colours

All other colours from
the colour palette can
only be used for the
following :

* Wrappers
+ Infographic panel
* Promo box divider



Accessibility

The website aims to be AA compliant with the
*Web Content Accessibility Guidelines (WCAG) 2.0.

We recommend conforming to the guides shown in this
section in order to make web content as accessible as
possible.

The WCAG has the following recommendations for
contrast ratio and font sizes: level AA requires a contrast
ratio of 4.5:1 for normal text and 3:1 for large text. Large
text is defined as 14 point (typically 18.66px) and bold or
larger, or 18 point (typically 24px) or larger. Please see
https://webaim.org/resources/contrastchecker/ for more
information.

*Web Content Accessibility Guidelines

The WCAG documents explain how to make web content
more accessible to people with disabilities. Web “content”
generally refers to the information in a web page such as
text, images, and sounds.

Please visit https://www.w3.org/TR/WCAG21/ for
more information.
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Body copy

Regular body copy is 20px using the colour
#3a3c39. This style of text can be used on a
white or light grey background.

White text can be used on any of the following
background colours whilst still maintaining the
minimum contrast requirements:

Heritage Green * Heritage Berry

Medium Mink + Heritage Blue
Dark Grey + Heritage Purple
Energy Pink + Heritage Teal
Energy Purple



https://webaim.org/resources/contrastchecker/
https://www.w3.org/TR/WCAG21/

Accessible content

Accessible content is quality content which is easy for
everyone to understand and use, regardless of the
individual’s needs.

Here are a few basic guidelines to ensure content is
accessible to all users:

* make your content scannable (by eye)

* break up large paragraphs

+ don't use italicised text

+ use plain English

+ use descriptive words in links instead of “click here
or “find out more”

* use *alternative text for images

+ don't use images containing important text
embedded within the image

+ provide closed-captions or subtitles for videos

n

*Alternative text

Alternative text, or ‘alt text’, is a word or phrase that can be inserted as an
attribute in an HTML (Hypertext Markup Language) document to tell Web
site viewers the nature or contents of an image.
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We're delighted to welcome students from around the world to our
International English Language School. Our experienced TEFL-qualificd
teachers are here to suppart you and give you the confidence you need to
Iearn and improve your English. We'll develop and improve your fluency
in English, across writing, reading, listening and speaking.

Ideal location

£ Stirling offers you the ideal place to explore

L Scotland's rich scenery, architecture and culture.
Located in central Scotland, we have excellent
public transport links and the cities of Glasgow

¥ and Edinburgh are both less than an hour away.
stirling is also anly 30 minutes away from one of
Scotland's finest National Parks, Loch

Lomond and The Trossachs

Discover more about the city of Stirling >

Scenic campus

We're Scotland's University for
Sporting Excellence! Qur mission is to
deliver the best for Scottish sport Our 330-acre estate is home to one of the most scenic campuses in the
through the powerful and UK. With our own loch and 18th century castle, you can enjoy a
inspirational combination of sport picturesque environment on campus, We're voted 1stin Scotland for a
and education. good campus environment (International Student Barometer 2016)

= and you'll join our caring, welcoming community. Alse, our student
Sport and wellbeing > i accommodation is just a short walk or bus ride away from the lecture

& ‘ —~
— yi




Typography

The primary digital font is FS Maja, and the secondary

font is Open Sans.

FS Maja is used H1 and H2 headings, and Open Sans for
everything else, including H3-H6 headings, body copy, link

text, buttons etc.

For information about writing style, visit the Brand Bank at

https://www.stir.ac.uk/internal-staff/brandbank/

CH Bt NP

Are you career ready?

Al the University of Stirling, one
of our top priorities is to
‘enhance your employability
through top-quality education
and cutting-edge research.

‘Communications, Media and
Culture

Preparing you for 3 career in journalism, digital
media, Broadcasting and mare.

Whatever your ambitions, we'll
make sure you can make the
most of your abilities.

Career prospects
S ~

Find out more >

FACULTY OF ARTS
AND HUMANITIES |

The University of Stirling's largest
faculty has earned a reputation for
delivering some of the most highly-
rated Arts and Humanities courses
in the country. With a focus on
innovation, exploration and
creativity, our courses equip you
with the range of skills you'll need
to transition into the field you're
most passionate about. Whatever
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Note

The first paragraph below the main
heading on each page should be Open
Sans Bold.

Brand fonts for digital use vary from our
general brand guidelines.

Hl

72px, FS Maja Regular, #006938

H2

36px, FS Maja Regular, #006938

H3

26px, Open Sans Bold, #3A3C39

H4
22px, Open Sans SemiBold, #3A3C39

H5
20px, Open Sans SemiBold, #3A3C39

H6
16px, Open Sans SemiBold, #3A3C39

Body copy
20px, Open Sans, #3A3C39

Small body copy
16px, Open Sans, #3A3C39

Hyperlink

20px, Open Sans [Underlined], #006938

10
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Graphic elements

We use two main graphic elements to tie the
website together with our brand.

See pages 12-13 for examples of how these
elements should be implemented online.

The Hook

The hook can be used online under certain
circumstances, and helps to bring consitency
to our brand across on and offline channels.

The hook
shown under
the main page
heading

At the University of Stirling. our researchers are truly making a difference. were leading the fight
inae ~ i through sust ) (

working ta improve the lives of people with dementia. Our research is conducted ta the highest

standards of quality and integrity, alloving i to support and imprave life across the warld,

Explore our research

Thewes rogr: Faculties

f pointand

Research themes > Research progra > ¥ ch >
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Energy Green divider

This is used as a dividing line between H2
and H3 headings and other elements like
images, icons etc.

The divider

is shown
here under
the heading
“International
students”

International students

With more than 300, 5t
choose from and a beautiful 330-acre

11



The Hook

Here are some examples of how you
can use the hook online. The hook
has a stroke width of 7px.

ARE YOU
STIRLING?

UNDERGRADUATE
OPEN DAY

SATURDAY 9 JUNE 2018

ARE YOU
STIRLING?

UNDERGRRADUATE
OPEN DAY

SATURDAY 9 JUNE 2018

t [ —

The hook in energy green under a H1

University of Stirling Digital Guidelines

\\‘g’ F
. & s

“tirling is a place where thinkers 1l
hat great ideas and ground-
~nsform society and
~anditions across
“tardent

ommuni*’ - through =~

l’_ lifference. We're leading the fig”

The hook in heritage green aligning with the The hook in white uder a H1
top of the image

#
&
I ¢
Y degrees [ g
| r At the University of Stirling, our resr

12



Energy Green divider
Note

This device should only be used in Energy
Here are some examples of how Green and no other colour. The dimensions
. . . are usually 60x8 pixels, depending on usage.
you can use the divider online.

My Portal  Site Search Q

- :h  About Student life
=-——""|

.ere 1stin Scotland an.

Our degree courses top 10 in the UK for extra-cur
Student Barometer 2016).

We invest all our expertise gained : \ dents' Union >
from our research and consultancy International outlook, Scotti:

into our undergraduate and A societies
postgraduate degrees.

we'll teach you everything you need
to know for your career in
aguaculture and marine biclogy.

Stirling is an international university th
Scottish hospitality. Thinking and wor'
and research practice. We've partner
while the contribution from our in*

“lity
Find your course »

—_— R —

. " = UNIVERSITYof [2
the world is crucial to our contir STIRLING

Stusy itemational Research About  Studentife

students experiences of a Ii¥

5 VisitSeadentfe home >
A beautiful campus

— we rrenare our stud~ Compa et )

Our i carnput, w4, 62N 300 gel uss

Soar e wedbare. >

sy

forin, Oar campars mieonrant arctaciitis ra

ety et » ol s,

ik yn B b,

The divider below a H2 The divider below a H3 The divider below a top nav link (hover state)

University of Stirling Digital Guidelines 13



Infographics

Infographics can be used on the website,
contained within a coloured wrapper. This is
easiest way to make the most of statistics and
facts about the University.

Top 5in the UK

for Agriculture and Veterinary Sciences

0
Ist in Scotland

for Communications and Media

Ist in Sc

for Health Scien

Note

If any new graphics are required, they must
be created by a designer, and be consistent
with the brand style of graphics.

We avoid using carousels online because of
lack of visibility and poor performance.

University of Stirling Digital Guidelines
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Imagery

Imagery is a key element of the brand, which
should bring consitency across on and offline
channels.

All images used on the website should be
downloaded from the image repository Third

Light, as they are all approved by Communications,
Marketing and Recruitment (CMR).

If you have an image you would like to use
which is not on Third Light, you can send this to
marketingtools@stir.ac.uk for approval to ensure

the image is on brand.

Using the correct framing methods, compression
and size guidelines will ensure pages will work well
on a number of different devices and sizes.

Where possible please use jpegs and compress
images using online tools such as https://tinypng.
com/

For information about photography style,
please visit the Brand Bank at
https://www.stir.ac.uk/internal-staff/brandbank/

visual-assets/photography/.

University of Stirling Digital Guidelines

s 19

\!
JA L STUDENTS

Note

Text should not be placed on images as this goes against best practice
for SEO and accessibility. The only way to add to text over an image is by
using the Banner Masthead content type which allows the user to enter
text into a field in T4, which will overlay a H1 heading (shown above).

15
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https://tinypng.com/
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https://www.stir.ac.uk/internal-staff/brandbank/visual-assets/photography/

Image sizes

Here are the main image sizes we use on
the website:

e XL: 1920 x 689px

e L:1240 x 730px

e M: 760 x 470px

e S:578 x358px

* Testimonial images: 260 x 320px
* Profile images: 700 x 600px

* News and events thumbnails: 450 x 338px
* Gallery image: 1240 x 730px

* Gallery thumbnails: 470 x 470px
* News article images: 760 x 470px
* Logos: =250 x 100px

Pages 17-25 shows examples of the various
image sizes in use.

University of Stirling Digital Guidelines

Example of XL image used as an Image Divider

16



XL images

XL images are 1920 x 689px and can be
used for any of the following content

types:

* Banner masthead

« Text over full width background image

+ Text over side image on colour background
+ Image divider

University of Stirling Digital Guidelines

Banner masthead

Text over side image on
colour background

Text over full width background image

uuuuuuuuu

17



Large images

Large images are 1240 x 730px and can be
used for any of the following content types:

+ Image divider (with padding)
+ Text over full width background image (with padding)

Text over full width background image (with padding)

University of Stirling Digital Guidelines

Image divider (with padding)

18



Medium images

Medium images are 760 x 470px and can be
used for any of the following content types:

+  Text box with image aside
*  Promo standard

Text box with image aside Promo standard

University of Stirling Digital Guidelines 19



Small images

Small images are 578 x 358px and can be used
for any of the following content types:

+  Promo standard (when using a 3 or 4 column layout)

Contact the Students’ Union

University of Stirling Digital Guidelines

Promo standard with
3 column layout

20



Testimonial images

Testimonial images are 700 x 600px and are used for
testimonals which can appear anywhere throughout
the website.

o Cpe———

and shortbread - and the peaple
are really friendly and
welcoming *

A testimonal on
desktop, tablet
" | and mobile

Contact us

“1 love Stirling / Scotland. It has
a very strong culture and
identity - from kilts and
bagpipes te haggis and
shortbread - and the people
are really friendly and
welcoming. *

sebastian Alberto Martinez

BE THEDIFFERENCE
a ‘

University of Stirling Digital Guidelines 21



Profile images

Profile images are 260 x 320px and are used for staff
profile pages and the Contact Details component

UNIVERSITYof [SHE]

STIRLING %27

Professor Jayne Donaldson

Dean of the Faculty of Health Sciences ond Sport

University of Stirling Digital Guidelines

Example of a staff
profile page

22



News and events thumbnails

News and events thumbnails are 450 x 338px and are
used as a thumbnail image which links to a news story
or event detail page.

News and events
thumbnail images
on the homepage

BE THE DIFFERENCE

University of Stirling Digital Guidelines 23



Gallery images

An image gallery can be a good way to include
lots of images on a page whilst maintaining a
clean aesthetic. For every image in a gallery,
you must also prepare a thumbnail image.

The full size gallery image should be 1240 x 730px
(portrait or landscape) and the thumbnail image
should be 470 x 470px for consistency.

An image gallery of four images

Note

When including an image gallery, try to include
a number of images divisible by 4, (eg 4,8,12)
as this will work best with the design

University of Stirling Digital Guidelines

Full size images open up in a lightbox

24



Logos

When inserting a logo into a webpage, the
optimum size is approximately 250 x 100px,
but this varies on the type of logo. Please
seek the assistance of a designer if you are
unsure what size will work best.

Note

Please save all logos as transparent PNGs,
and if inserting on a colour background,
ensure that the logo has the background
removed.

University of Stirling Digital Guidelines

Sub-brand logo on Stirling Sport home page

STIRLING

Rankings page featuring multiple logos

Accreditation logo
on a course page

STIRLING

BS¢ Nursing - Adult

25



Iconography

Iconography is an important part
of our brand and has been used
throughout the website.

Icons can be used either in Heritage
Green on a white or light grey
background, or in white on a colour
background.

Note

You can view a full list of
our icons for digital use here:

University of Stirling Digital Guidelines

4

English language requirements »

o]

il

Student support >

Example of white icons on a colour background

3 Safety and security

We make your safety our
priority. Read more about our
2417 security cover.

Read more >

Example of Heritage Geen icons on a light grey background

26


http://www.externalrelations.stir.ac.uk/ uos-brand-icons/demo.html
http://www.externalrelations.stir.ac.uk/ uos-brand-icons/demo.html

Icons in use

Here is a list of the most commonly
used icons and what they're used for.

University of Stirling Digital Guidelines
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Icons in use (continued)

Here is a list of the most commonly
used icons and what they're used for.

University of Stirling Digital Guidelines 28




Icons in use (continued)

Here is a list of the most commonly
used icons and what they're used for.

University of Stirling Digital Guidelines

Note

If you would like to request a new icon, you
can send a request to marketingtools@stir.
ac.uk and CMR will asses the request and
supply a new icon where possible.

29
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Videography

Video is a great way to bring our brand to life.
All of the photography guidelines apply equally
to videography.

For other resources and more information about
videography guides, please visit https://www.
stir.ac.uk/internal-staff/brandbank/visual-assets/ SIS S

videography/.

We also offer you the unique opportunity to study and work abroad, by

Videos for the Website ShOUld be uploaded tO carrying out an internship as part of your International Summer Schocl

experience.

Vimeo or Youtube and must include closed
captions or subtitles for accessibility.

and meeting alm(:st?very kind
of person that lives in Stirling.

University of Stirling Digital Guidelines 30
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https://www.stir.ac.uk/internal-staff/brandbank/visual-assets/videography/

Bulding a webpage (Terminal 4)

If you're building a page for stir.ac.uk, this
must be built in the Terminal 4 CMS using
any of the configurable page templates or
content types (components).

Pages 32-36 will cover the various contents
types and page templates which are available,
and what they should be used for.

University of Stirling Digital Guidelines

Over 120
nationalities
represented on our Stirling
campus

An International University >

&
%
I

Over 120 nationalities

represented on our Stirling campus

31


https://stir.ac.uk

Page Templates

Here is a list of the page templates available.
For all other pages, you must use the content

types available.

+ Case Study
« Standard Internal
« Event

Case Study

This template can be
used when creating a
case study page about
research, or a business
partner of the University.

University of Stirling Digital Guidelines

+ Scholarship

* Continued Professional
Development (CPD)

UNIVERSITY of L\:

STIRLING &7

MyPoral Bantewn %

i

Business consultancy case
study

Secalig up: How we helped Scentish SME Fishbox solve a customer carundrurm,

=

Collaborating with

Internal

This template is for
internal pages only, and
has a very basic layout
compared to external

pages.

T — E—
.
UNIVERSITY of L\T Univacsityhome WyPortsl fmarch &
STIRLING ¥ SENR——

Student information

of stirting
nts across undorgraduate, postgraduate taught and postgraduate

i Eatrance, University of SUrling. Stiding.

32



Page Templates (continued)

Here is a list of the page templates available.
For all other pages, you must use the content

types available.

+ Case Study
« Standard Internal
« Event

Event

This template can be
used when creating any
event, from Open days
to art exhibitions.

University of Stirling Digital Guidelines

+ Scholarship

* Continued Professional
Development (CPD)

—_—— —
-
UNIVERSITYof [SE5 a =
STIRLING -

Festhnt of Mneum 1967

Festival of Museums: 1967

198y 2018 80mu - 1150000 Pt Bk, ety of st

s part 6f the Festval of Museums weekend the et Collection are telebrating

50 years of the University of Surling and allthings 1963 Come and have a
Buided 1our of our 1967 eahibition kst to songs Froen the 605, play 19605
board games and come nd see 3 free screaning of the 1969 fm Tha Prime of

Scholarship

This template is for

scholarship pages, each
scholarship should have
it's own page containing
the relevant information

CPD

This template is for
Continued Professional
Development courses.

Mumiber of awiards: NIA.

0 Helpwith; £1,.000

7 Deadiine: NiA

Background information

open England, Wales or
Narthern Ireland who mes the conditions of their affer and select the.

University of SIfing 35 Ui fm EDaice on UCAS. This Scnotaesivg is swarded
inthe formm of & £1,000 Cash award, Students will also be guaranteed  place

Eligibility and availability

bty requ

2 conditional or uncondiional offer of admissions.
an, raduate programime at the University of Strirg.

o vou from England, viakes or

or Wion fee purpases.

+ You should have met all the conditions outied in your offée of sdmissions,

* You MU select the Universiy of Stiring as your fim choice wa UCAS.

* You mut be o ful-ime saudent,

* You

P any oeher
University of Siring scholorship o award,

Return to Practice Nursing

The Return to Practice programme is for qualiied rurses and
midwives whose registration has lapsed and pravides you with an
eppartunity ta gain the sills, knowledge and confidence 1 recuen 1o
the Nursing and Midwiery Council register as a praciising nurse er
midufe.

The NMC register has warious parts: Nurses, Midwhves and Specialist
Community Public Health Nurses [SCPHN)

1 of the regrster shoukd ths be necessary, This wil be
il badi,

Further information regarding SCPHN re-registration is available on
request

Entrance requirements

33



Campaign Landing Pages

Campaign landing pages should follow the look
and feel of the relevant campaign (eg a Clearing
landing page should follow the Undergraduate
brand style).

This can be achieved by making use of certain
graphical devices, colour combinations or
photography associated with the campaign.

Campaign pages will need to be designed and built
with the help of a designer and a dveloper, as they
often require a custom design.

Note

All accessibility rules still apply to campaign
landing pages, including minimum colour
contrast requirements.

University of Stirling Digital Guidelines

Postgraduate

This is an example of a
postgraduate landing page
linked to paid media and
email campaigns

BE

STIRLING{

4° o

Register for email updates

Study a one year Masters degree at
Stirling, UK

Why Stirling?

p—

ALMOST 3/4 OF OUR
RESEARCH IS RATED
WORLD-LEADING OR
INTERNATIONALLY
EXCELLENT

5QSSTARS
FOR TEACHING,
EMPLOYABILITY
INTERNATIONALISATION
& FACILITIES

@5 Wartd University Rankings 2020

P— —
. \
UNIVERSITY of |ZE% XM deyPoral Site Search a
STIRLING = Study International Research About Student life

34



Content types (components)

Here is a list of the content types
available. These can be used as
building blocks to create a page
within the Terminal 4 CMS.

Feature: Text over Full Width Bg Image

|

—

it o undergraseate ard
possgraduate degree:

& ourstaft

Business,

University of Stirling Digital Guidelines

Contact Buttons

|

—_—

BOyIDMYSERGE 3 LeC im0 Hound

Contact the Admissions team

Banner Masthead Contact Details

SHiRtNG ; s i
1 contact our International Partnership
Managers for further information:

Shanagh Maak
Internationalisation Manager

% 144 (0}1786 466801

& mmask@stin ac.uk

Shuila Mills
International Partnership Manager

% sa4 (01786 466029

€2 sheila. mills@stir.ac uk

Call To Action: Icon

Global sporting success

TS Not just acagemic study and

Call To Action:
Link or Button

International partners

Our current portfolio of
callaborations range from student
exchange and teaching partnerships,
tooint ressarch on global issues. e
partnar with lise-minded institutions
around the world, to form sustainable
relatiansips across multiple
academic disciplines,

35



Content types (continued)

Call to Action: Related Course Button

For s degree thehigher el apely.

Infographic

University of Stirling Digital Guidelines

Feature: Text over Side Image on Colour Bg

Photo Gallery and Photo Gallery Item

it &

Ensuste shower room Aecessiie rooms

= 8

W incued Secureentry

Houm Contents

Your room willincude a bed, sty dest and chal,
wardrole sl drawers.

5
el
- rivmne biten
]
[re—
What's included
e fotouseg ameniesare inchuted 33 st
—

—_—

ARE YOU
STIRLING?

UNDERGRADURATE
ol OPEN DRY

SATURDAY 9 JUNE 2018

Promo Event

| £ 17 May 3018

T Leetsre Thesere B4, Correll Buidling,
rsversity of g

Festial of Museures: 1967

1018 May 2018

 pamfoot Bussng, Unwersiy of suring

Feature: Text with Hook and Side Image

Image Divider

adaunting thaught, our campus is
friendly and welcoming, which will
help you to settie in quickly, The
local city of Stirling also has plenty
toolfer and keep you occupied.

Sports facilities

Stiring is the perfect place to
participare in sport, With one of the
best collections of sports facilites in

Promo Standard

—

i s stdent community >

T

. Country-spacific information Eschange ’

7

Improve your English language
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Content types (continued)

Homepage promo with hook Testimonial Dynamic Story/Pullquote Top Reasons

—_—

Five top tips for your Stirling
application

ARE YOU READY
FOR OPEN DAY?

s the niershy. Dpen Days offer you a great appormunty fo
o ot eampus and sxpioss what s on ofer

esearc ail axpects of the tourses you sreIntenested i, a3 Eontent
may varyfrom ane nstuton to anather, s alsa worlhwhie
planning potentialcareer opsions for £5¢h ourse.

There can b many Harent paRTTYS N0 83Ch KOS, 50 EREEK
‘out il yoar cptions: (

srvest time i

r UCAS Applicasion, and gt our help 10 write your
. TS i o 08 o9 custy

yourvelio s

Ask questions! At any point of your appiiasee fee free t ontact
the Uriversiy. We ook Forvesrd 10 hefing you!

Tabs / Accordion Video Embed Getting Here

Vo ek st s et .
= everything you need is just a few Getting here
minutes’ walk aveay. A Seotland's —_

University for Sporting Excellence, we
provide the highest-quality sports
facilties for our students, high-
performance and Olympic athietes, = b
stalf and the wider community. T meaw

g Stirling campus

5 Universiy of String.

[Ty ——

Why stirling for
undergraduate study?

Contact us

The Unieesity of Stirling is a great
place for you to study. You war
#arm a qualification - youl disc

welcoming and thriving

O askaquestion R r—

gt B

Askusa question > Contactus >
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Text with Heading

How many books can I take

All staff and students are entitled to
barrow 10 items from the Popular
Loan collection plus 4 Short Loan
Cotlection items. There is no it on
the number of Long Loan items that
( can be borrowed.

Recess for students from
other universities

ou can:

» phone the Lening desk on g
466630 fpick 1 for Library th
focLeads




Sub-branding

The University represents several sub-
brands online inlcuding Sport, Stirling
Management School and Institute of
Aquaculture.

The homepage of each sub-brand should look _ )
like the example opposite, with the Sub-brand — ~

logo to the right of the introduction. - ?-:— I 4B

, . . LA TP N &
For more information on sub-branding and { | P
how this should be represented, please visit | y -
the Brand Bank at https://www.stir.ac.uk/ ' |
internal-staff/brandbank/sub-branding/. p——

iryou i , the Universit UNIVERSITY o STIRLING . [
o o for ou Wit kil Manuggmgg}@

number of them E . welll help

Welcome to the University of Stirling
Monagement School
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https://www.stir.ac.uk/internal-staff/brandbank/sub-branding/
https://www.stir.ac.uk/internal-staff/brandbank/sub-branding/

Co-branding

Co-branding refers to instances where
our logo is being used in conjunction and
displayed next to third-party logos on
websites or online.

This should only be used when a real
partnership/collaboration can be
demonstrated between the University of
Stirling and an external organisation.

For more information on co-branding and
how this should be represented, please visit
the Brand Bank at https://www.stir.ac.uk/
internal-staff/brandbank/co-branding/.

University of Stirling Digital Guidelines
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Sharing and Social Media

We like to encourage our users to share
our content and engage with us via social
media platforms like Facebook, Instagram,
Snapchat, LinkedIn etc.

Throughout the website we use social sharing
buttons and include links to our social media
channels wherever possible.

Note

For guidance on social media avatars, please

visit the Brand Bank at https://www.stir.ac.uk/
internal-staff/brandbank/

University of Stirling Digital Guidelines

’

Sport at Stirling on Twitter 2

Sport at Stirling on Facebook >

Sport at Stirling on Instagram >

Contact us

Ask us a question )

(9) 1780 473171

Stirling

Learn more about our plans to
transform sport, health and wellbeing
at Scotland's University for Sporting
Excellence.

Facilities redevelopment >

P Tennis Y Golf #  Swimming
we host the national hase far Ve know goif. we have We are one of the LiK's Ieading
Scottish tennis, Find out more excellent facilities, a coaching high-performance swimming
| sbout our facilities, coaching setup for all abilities and a centres, We train Olympians
and tennis senotarships mistory of suceess a rish and 18acn eniren 10 Swarn

and European competitions.

Tennis at Stirling > Golf at Stirling > Swimming at Stirling >

L [ £

Sport at Stirling on Twitter > Sport at Stirling on Sport at Stirling on
Facebook > Instagram >

Contact us Site
information

BE THE DIFFERENCE
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SEO

Search engine optimisation is important to us as it
enables Google's search bots to easily discover and
categorise our web pages appropriately.

Here are a few basic guidelines to ensure your content is
optimised:

+ write content for the user

* create unique content

+ carry out keyword research

+ add important keywords into your page text
* include a unique meta description

+ use‘alt text’ for images

+ image file names should be descriptive, and
each word should be hyphen separated

* use open graph descriptions

University of Stirling Digital Guidelines
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Other useful resources
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https://www.stir.ac.uk/internal-staff/brandbank/
https://tinypng.com/
https://webaim.org/
https://www.stir.ac.uk/internal-staff/brandbank/co-branding/
https://www.stir.ac.uk/internal-staff/brandbank/co-branding/
https://universityofstirling.thirdlight.com/
https://support.google.com/webmasters/answer/7451184?hl=en
https://support.google.com/webmasters/answer/7451184?hl=en

	Structure Bookmarks
	DIGITAL GUIDELINES 


	undefined: 
	Colour usage: 
	Other colours: 


